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[HWWHUD DJOL

Cari Stakeholder

E con immenso piacere che vi presento il nostro primo Report Integrato, momento
di sintesi e di maturazione di un percorso partito da lontano e che ha accompagnato
gli ultimi anni della vita della nostra azienda.

,Q TXHVWL XOWLPL GXH DQQL DE

DNHKROGHU

E LD F R FBW/RRXFVRQRUMMWWR RMJRRUHUHPR FR

SHU DIITURQWDUH OéHPHUJHQ]D VDSHWWH IQH USX LH/EWHREB SARLDLPISRHUD L SUH VL

FRPPHUFLDOL FRQWLQXLWC¢ GHL

LQ FRUVR FRQ VFHOWH PDQDJHULDOL QDOL]]DWH D JDUDQWLUH
VLFXUH]]D DL QRVWUL GLSHQGHQWGHYRYRWMHN QR ALSDUWW QBDUDQWHQGR |

QRUYWURPRHUHWDIQPHQWRIYDIERQE FRQ OE€

DL QRVWUL SURGRWWL VXSSRUWR GRYWMWMUBKWR @WIOH VFRPXQLREL LQIRUPD

GHO QRVWUR WHUULWRULR
,O GLI FLOH HG LPSUHYHGLELOH SHULRGR
FKH VWLDPR YLYHQGR KD GHWHUPLQDWRRVWUD UHQGLFRQWD]LRQH G
PROWL FDPELDPHQWL QHOOH YLWH GDRAFRQWHQWD GL RWWHPSHUDUH
QRL FRPSRUWDQGR DQFKH XQ SURIRQGRRRQWUDULR YXROH HVVHUH

SUHYHQLUH TXDOXQTXH SRWHQ]JLDOH
GHULYDQWH GDO JLRER

L VRVWHQLELOLW¢ QRQ VL

P JBOH.L REFE\OW UK LFRD OBIHRW PWRUL FRQ F)

X Q SYHJURRW S URBUHRS BQWYHWHQGLWD DSH

FDPELDPHQWR GHO VLVWHPD HFRQRPGEHR FDPELDPHQWR 5DFFRQWDUH LDQXRBYD GIXRPQ PR GRWDWL DOOéLQW
QHO VXR LQVLHPH GHOOH SULRULWCLHD GHARSHLR PRQGR RJJL QRQ EDVWROGBWHUULWRULR GHO JLRFR OHJDOH

VFHOWH GL WDQWH DJLHQGH
DL QXPHULrepbrT XIWW®RGH IDUOR L

3URSULR LQ XQ FRQWHVWR WDQWR LOYENY®WDWL LPSHJQL RELHWWL

DSSDUH IRQGDPHQWDOH DFFHOHUDUHWQO&LQWHUQR GL XQD YLVLRQH

SURFHVVR HYROXWLYR H GL WUDVIRUPD]LRQH

GHOOH QRVWUH DWWLYLW¢ DI QFK« SRWWODIMWWD GL FRQYLQJLRQL FKH

HVVHUH SURLHWWDWH YHUVR LO IXWXURKH VRQR PDWXUDWH QHOO&DG

LQ PDQLHUD UHDOPHQWH VRVWHQLEL®DHR S URdpoE HOVHIUDWR 2JQL DQQ
D PLVXUDUH DWWUDYHUVR XQD U

/H DJLHQGH H TXHOOD FKH UDSSUHVISQWRGLFDWRUL DVVRFLDWL DL V

FHUWDPHQWH VRQR SURQWH D UDFFRYPDRBHUHOD]LRQDOH SURGXWW

OH V GH FKH LO PRQGR SRVW SDQGHRIFRHOOHWWXDOH LO YDORUH F

LPSRQH DWWUDYHUVR XQ SHUFRUVRLQ JUDGR GL FUHDUH DWWUDYHU

GL LQQRYD]JLRQH FRQWLQXD FKH IDYRULVFD

HG DFFRPSDJQL LO FDPELDPHQWR

FXOWXUDOH LQGLVSHQVDEXOH SHU

DVVLFXUDUH OéHTXLOLEULR WUD FUﬁFﬁWD

H VRVWHQLELOLWG

(XUREHW FRQ LO FRQWULEXWR GHO *

(QWDLQ FKH OD FRQWUROOD @ LPSHng

TXRWLGLDQDPHQWH SHU GDUH SLHQDHVVHUH DITURQWDWH V

DWWXD]LRQH DJOL RELHWWLYL FRQF@EIB-\}VILWWLYL JUDQGL VX
F R Q stakebolder ULVSHWWDQGR

LQ SULPLV JOL LPSHJOL SUHVL YHuv@ndrea Faelli
L FOLHQWL HG L FROODERUDWRUL CEO

GLDPR IHUPDPHQWH FKH OH V GH F

%LVRIJQD DQFKH H VRSUDWWXWWR GDUH XQ RUL]JRQWH

Q@WGHILFRQGRJKL H GHOOH FROOHJKH GL
YLSHYLY ITRQBIGYR®EREMOWL SUHGLVSRV
REDE WDV IY'DR BU LRHG LR QMHE L QHD OHQ WL
HG DOOR VYLOXSSR SURIHVVLRQDOH
FL DSSDUWHQJRQR GD VHPSUH

S RIGERIQ M 16 WIOIOMDRRIH W RGRORODY RULDPR ¢
R DQGH BMRVLYLW¢ QR DG RJJL LQWUDS

H @@LFKRHQ WU 1 LRQBIOS RR® W D DEIXWR GHOOI
HL &D $IQWILOH (64 DDPAVERIAH@WIRGH. FRQ F X |
LYSSRVQDQRLDHDR® HE UH L ORUR RELHWW
R QIG Y'DIORRU E KGHH ODWHE® RVWWMWIDWR]LHQGD L
VRSHO QRWWUR 3 DR S WO WIHW i) LIWFRU

FL DVSH
WDQGR LQVLHPH/ HG DYHQGR
FXL FRQFHQWUDUH WXWWD C



1 ,0 PHWRGR

, FRQ QL GHO 5HSRI

,O SUHRepp® WHVHIJUDWR SUHQGH LQ H
LQ FXL (XUREH \Wwe&bhtdDabid bel@bpo
IRUQHQGR XQ FtraR@d) RGEHEIOWIH

H G lpedf@mance UHODWLYH DOOD FDSDFL
GHOOéRUJDQL]]ID]JLRQH GL FUHDUH Y
/eDUFR WHPSRUDOH FRQVLGHUDWR S
DJOL DVSHWWL GL BH&WBWOFRQWD]LRQ
(VVHQGR OD SULMRBpd#GQ W R DUHD @&/RO V [
SUHVHQWL DQFKH HOHPHQWL ULOHY
QHO FR202IR B H Q \yuddro pr@spettico
YLVLRQH VWUDWHILFD RE20BPANWLY L
FRQ XQD QHVWUD WHPSRUDOH GL PFL

1.3 Lo stakeholder engagement

1HOOeRWWLFD GL GLVHJQDUH OD SU
OéD]LHQGD KD prdgassd bi addoitey dei prapri

portatori di interesse VHOH]JLRQDWL HG LGHC(
LQ FRRUGLQDPHQWR FRQ LO PDQDJH

/H FDWHJRULH FRLQ 4¥ipeQdéhiti ciehQ R FL Q
comunita fornitori istituti di credito .

$ J &idkeholder2a VWDWR LOOXVWUDWR WUI
GHGLFDWL LO SURJHWWR GL UHSRUW
H OD PHWRGRORJLD GL YRWD]LRQH

*OL LQFR Q#takehoE&® RDJDQR IDWWR HPH
HG LQWHJUD]JLRQL FKH KDQQR DUULF
SHU OD VRVWHQLELOLW¢ GHOO&D]LH
GL SRWHQJLDOH PXWXR LPSHJQR VX

GL UHGD]LR

UM2 | @riviElpiddUurBddziRne
VNTIE(-&IA.I%BGDOLWWD UHGD] LR 2GHO

IR > EDVDWD VXL SULQFLSL SURSRVWL
REPORTING g G Dri@e@hational Reporting
Wamework 5! S X E E OlnteatidnaGridegrated

D ReRdstidg Council ,,5& |IRFXV VWUDWHILFR H RULHQWDPHQWR 5
H D OO0 iX WX IUWRRJ PR DRGIWWH.DWEYGHOOH LQIRUPD]JLRQL UHOD]LA
HstakahGidder PDWHULDOLW¢ VLQWHWLFLW¢ DWWHQGLELOLW¢ H BH
UTRHQRH Q]D H FRPSDUDELOLWeépotUD@PXMQGRVL GHO SULPR *
D ®W H FBHIDENORBPI QB GV RVWE R LISHWIRUPDQFH GHO SLDQR

GL VRVWHQLELOLW¢ QRQ VDUDQQR SUHVHQWDWL

H$30 B XLRQ G HIOWIHLIDQGAWP D]LRQL ULSRUWDWH IDQQR ULIHULPH
1 GiscRs B¢t H LIRIG Y ebaGR2Morting Initiative *5, H DL

Sustainable Developments Goals6'*V GHOOH 1D]JLRQL 8QLWH

1.4 La matrice di materialita

R$WMWOUDWHDWH LIODS®IR FRYWH QHBICDD WDPWHULDOLWE 2 VWDWR
LGHQWL FDUH WUD L WHPL VLIJQL FDWLYL TXHOOL HIITHWWL

DWPABMWLDOLE RVVLD ULOHYDQWL SHU OéD]LHQGD 6L @ FK§
P B (sidkeDdHQIG DWW ULEXLUH XQ YRWR GD D LQ EDVH g
DO PLQRUH R PDJJLRUH LPGRMMImRaGL FLDVFXQ WHPD E
Tllidzienda di produrre valore nel medio lungo termine . %

1HOOD WDEHOOD VRQR ULSRUWDWL L WHPL VRWWRSRVWL
PHQWUH QHOOD JXUD 2 UDSSUHVHQWDWD OD PDWULFH GLER

LA MATRICE DI MATERIALITA RAPPRESENTA
SULLASSE ORIZZONTALE | VOTI ESPRESSI
DAL MANAGEMENT TEAM E SULLASSE
VERTICALE LE MEDIE DEI VOTI DELLE
DIVERSE CATEGORIE DSTAKEHOLDER

0% 55% 60% 65% 70% 75%
RQH FRQ JOL
PSOHWH]]D ‘ i i

80%

85% 90% 95% 100%

100%

95%

QWR DOOH

""""""""" 'Catena di fornitura -
responsabile e s;ostenibilei—‘

| 'Valore economico generato
SRVVLELOH | |
YDPHQWH

90%

85%

80%

. Relazioni con
i portatori di interesse

YRWDJLRQH
DWHULDOLW¢

D FLLQNV X L QPRAAEDLY W H IRWXDIRIQWDOH JXUDQR L ULVXOWDWL GH|L-YRWL N Bl — — S ISR 70%
L&/ MVQ. FOID QDY) KBRIHRE W VAHFD B L PAHOQMHUH. YA DWéDVVH YHUWLFDOH JXUDQR ‘ 5 : : : : : : i
OH PHGLH GHL YRWL GH&&kého@érYHUVH FDWHJRULH GL § ; ; ; ; ; ; ; :
/éDQDOLVL GHL WHPL PDWHULDOL @ VWDWD FRQGRWWD WHQHQGR | A R . T A [ N L es%
U 1HQU HR\QS/X @ ihiditizrplsRafebic®del gruppo i | | f f f f f f
FROtaW R LOWWPIQ G RQHYIOQWIP SDWWL VXOOD VWUDWHJILD
Q G Go@MAakde H/ KRB R IS HUURIUP D GIFN HRYKOOH SURVSHWWLYH R T T I D N T T I e
VW HOGEREURPRQLID]LRQH GL (XUREHW
., WHPL PDWHULDOL LGHQWL FDWL FRVWLWXLVFRQR SHUWDQWR
SDUWH IRQGDPHQWDOH QEr@r®larddJQR GHO SURSULR 355%
la sostenibilitha GELPSUHVD PHQWUH TXHOOL ULWHQXWL GeLPSRUWDQ]D
VWUDWHJILFD QHOOD FUHD]LRQH GL YDORUH YRQR ULSRUWD|WL
QHO TXDGUDQWH LQ DOWR D GHVWUD GHOOP PDWULFH \1
, 50%
7

Relevance to business & commercial goals

i SHOD]JLRQL FRQ L SRUWDMUL GL LQWHUHVVH SDWWL
3XQWL YHQGLWD UHVSR@E®PELOL H VRVWHQLELOL 9DORUH

%HQHVVHUH H LQJDJJLR L GLSHQGHQWL 6DOXWH H VL

6XSSRUWR DOOD FRPXQL &DWHQD GL IRUQLWX

,QQRYDJLRQH FRQWLQXD



2 ,0 TXDGUR GL VLQWHYV

2.1 Visione, Missione, Valori

O

VALORI

Innovazione
Professionalita

Gioco di squadra
Passione
Orientamento al cliente

N

VISIONE

Soddisfare clienti, azionisti
e dipendenti attraverso

lo sviluppo di un gioco
tempestivo, innovativo

H DI GDELOH

Essere il leader dei mercati
di riferimento in grado di
attrarre talenti e risorse,
attraverso un'esperienza

di gioco innovativa,
entusiasmante

e coinvolgente.

2.2 Asseto croprietario e siiuttire operative

(XUREHW ,WDOLD 6 U O
LQ 5RPD 2 XQ FRQFHVYV
SHU OD UDFFROWD GH(
VSRUWLYH HG LSSLFKH
DWWLYLWG¢ D hatendlccd H U
1.000 punti vendita GLVWULEX

EBQY VYHGEHOSULQRUSDGH
L B @pphoEntain ALY ODWRW D W
D OB I ERRIAADVEBL /RQGU

OWHIR&OH B QBOVXBWWRU
VRFR®PHVVH QHher&lti L QR
Lriégblamentati GHL FLQTXH F

VXOOeLQWHUR WHUULWRULR QD]JLRQDOH
LO

QRQFK« DW AR ¥rinaV R

betboo

bwin

BETDAQ

wwwwwwwww ‘
CORAL~

7oy

PARTY
CASINO

gamebaokers
2
party poker
GALACASINO
ladbrokes
sportingbet
@
bet.pt
gioco[[Zigitale

neds _—

EUROBET »

BETMGM

| brandglobali gestiti

QW LQ FRQUD FLUFD
Riipendenti LQ ROWUH  XI FL
DR § HAXD W L Y 24 bthHd¢ W LV F H
HiconitL Q HRF R R QaEn@¢HEHI
ISIDDDRQOLQH FKH QHL PLJC
ROWSEZAQYWIGHOOD SURSULI

Dipendenti e collaboratori

c.24.000

81 FL QHO PRQGRLingue parlate

20+
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2 ,0 TXDGUR GL VLOQWHVL GHC 2.3 Storia

EUROBET =
81% &5(6&,7$% &267$17( 2020

1HO 'LFHPEUH GHO zntqln

(63(5,(1=9% ( &2126&(1 2019 oL g 0o o

'$ 2/7505 ANNI X

VL HVYSDQGH QHO PH
FDPELD SURSULD
WU Q RVL LQ ]

DG H

2016-2018

7UD LO HLO Ld

y A FDPELD YHVWH SULPI

EUROBET = /DGEU L R UDO SO
Q ADQQLFR

WH * (

2006
‘DO (XUREHW ,WD

QHO P Héla DOMA#ERIng ”—
LWDOLDQRa DWWUDYHU" EUROBET“
DO ED Q4 m%HUVD
SREZQ GLUL'

V X4d QL GD

)

w

1999-2005

7UD LO H LO D VHIXLWR
GL XQD VHULH GL DFTXLVL]LRQL
1995 GL RSHUDWRUL LQWHUQD]LRQDOL HQWUD
D IDU SDUWH GHO *UXSSR *DOD &RUDO
VRFLHW¢ OHDGHU QHO PHUFDWR
(XUREHW YLHQH IRQGDWBOOH VFRPPHVVH LQ (XURSD
LQ ,QJKLOWHUUD QHQ H GLYHQWD
LQ XQ EUHYH ODVVRMEL WHPSR
XQD GHOOH SULPH VREBIHW¢ DG RIIULUH
VHUYL]L GL JLRFR BIDOLQH

10



2 ,0 TXDGUR GL VLQWHYV 2020
DIPENDENTI 284 303 308
©®

2.4 Dati di sintesi

2018 2019 2020

(7, 0(',%b
2)%7Q7§5$72 268 308 324 & 30/40 ANNI
(0]
' @ MARKET SHARE
ITALIA
5$&&2/7% 1.478 1.777 1.586
@ EBITDA 52 65 81 727%/¢
POQ & POQ 6
% VINCITE 84,44%
' ' 5DFFROWD LPSRUWR FRPSOHVVLYR GHOOH JLRFD
9LQFLWH LQGLFD OD UHVWLWXLWD
DL JLRFDWRUL VRWWR IRUPD GL YLQFLWD
‘ ‘ 4827% '(67,1$7$ 54 70 83
$' ,03267( ',5(77(
POQ 8
*(77,72 ',5(772 ,03267% 81,&$
1r 3817,

a

12



ULIJXDUGR
VD ULVRUVD

FDF
[eholders : J

A = |
INSTITUTIONAL
FINANCE & HUMAN . LEGAL & RELATIONS, RETAIL FINANCIA
ADMINISTRATION RESOURCES ERARC COMPLIANCE T PROJECTS MANAGEMENT ezbillle & PLANNING LSae
g & SERVICES
. 1 \ B 1
.. ! ) o "N \ 4 A ) )| m | rl' [1Rls
1 $VVHW 3HUVRQOHO ] p
0DQDIHPH QW 0DQDIHPH QW oo i ep o Hibo T _ 3URMHFW 30D S5HWDLO 1HWZ  *DPLQJ _ JLODQFLDO._ | 8: %UDQG
- JLODQFLDO.  3D\UROO - | - _ '"HYHORSPH 4XDOL ODQDJHPHQ ZSHUDWLRQ\ 30DQOQL SQDO\WLFYV
— 6WDWHP &RQWUDHW X | i _
~-“"='=3 = . ~ -
== e sHEUXLWLQ) 2WKHU 6SRUW i SHWDLO 1HW
ke L O0JI HOJLXP TUDC T 1HWZRUN 3URGXFILN &RVW &R G
BRSO ,lg':('lﬂ%%"SQ ow  2YHUQLUKw G&RBSOLBIOFHE g Y LEH v SUREXUH $QDO\VLV 0DQDJHPHOW  5HSRU IO R
7UDGLQJ 6XSSRUW  §: .
T Sl OLDWHYV
;B\HPDHVQX K ‘ T LQVWLWX 6HUYLFH “DPLQJ 5HYHQX e
UL HPDQG 5HODWLRQV &QUHGLW "HVLJQ ODQDJHPHOW
: &RQWURO
S — — - o L o)
6SRUWVERRN -
, T | 2SHUDWLRD &XVWRPHU
YLVEDO DWD 2 " SHWDLO 0DUNEVLQJ
- DWH & Bl &ROQWUDIF WV SETXLVLWLRQ
‘ 1
. $FFRXQW l
T -
SHFHLYD 2SHUDWLRD B5HWDLO 1H UN A &XVWRPHU
‘ &RQFHV B L QJ 36§:;h|2 y ! /RJLVWLFVQ "HVLJIQ 6HUYLFH
)XO OOP (J (\
L ' Y -
' PPC &
0,
ODA)QXI;JOHGPLHQQJW ' - - Q
\ - ODQDJHPHQW

j%% - JDELOLWLHV 850 9.3

21 FH



3 /D JRYHUQDQFH GHOOe 3.3 Politiche della qualita e sistemi di gestione

/6D]JLHQGD KD DGRWWDWR X (@ XQWiRO CGL PRIZAARQRH 0é  Q

_ _ SHU OD 4XDOLW¢ FRQIRUPH DER@Q HILYXAWRWEHRIVDRWLYR ¢

3.2 Codice etico QRUPD ,62 SHU PLILOLRUDWHPB LPSOHPHQWDWR VL
FRVWLWXLUH XQD EDVH VROLGH SHWR U \DHdt-pW HWHO®H Y DU

/D 6RFLHW¢ KD DGRWWDWR XQ ORGHOOR GL 2UJDQL]]D]JLRQH *HVWVRQE XS R GWU BOA R HNLW LV HQWHK CGH:E QWIRLYL GHHGERFHVVL D]

GHO ' [/JV YROWR WUD OeDOWUR DG DVVLFXUDUH FRQGL]JLRQL GL FRUUHWWH]]D H GL WUPRMUIHRODIOR GL WXWWH OH ID
QHOOD FRQGX]LRQH GHOOH DWWLYLWE¢ DJLHQGDOL

§ GRWDWD GL XQ 2UJDQLVPR GL 9LJLODQ]D RUJDQR LQGLSHQGHQWH FR‘%H)QVVKJ:RIELDS]MQ_LGL LQL]LDWLYD
SHU LO FRQWUROOR LO IXQJLRQDPHQWR H LO ULVSHWWR GHO ORGHOOR H GHO &RGLFH (WLFR
1HO FRUVR GHO OeD]LHQGD KD FRQFOXVR FRQ VXFFHVVR
/eDGR]JLRQH GHO ORGHOOR H GHO &RGLFH (WLFR OD FXL SULPD HGLJLROH H DJILRUQDWR QHO JLXJQR
UDSSUHVHQWD XQD GLFKLDUD]LRQH SXEEOLFD GHOO&LPSHJIQR"®GIEHRYKEHWHSR W R IRMHIR Pudit VOPRREWPQRHF DRI @MW E GD SDUWI
OLYHOOL GL HWLFLW¢ QHO FRQVHJIXLPHQWR d@ndidi@ere RAEIHWWLYL DILHQGDIOH HLESHWWDBRBHPBoUWBQEIRE®LQJ *XLGDQFH *URXS RU.
di una cultura d’impresa SHU OD TXDOH GLYLHQH IRQGDPHQWDOH LO ULVSHWWHR! & PRRWWHRpofER@RHE PWHRAWHUQDILRQDOH FKH HPHWWH

GHOOH HVLJHQ]H GL WXWWL JOL DWWRUL LQGL ¥ta@hob&.L R FROOHWWLQWW'QYW@@@RAQ_HWHQ@NWQ%WMW%OJ-YHOOR PRC
i B HO U_LVSHWWR GHOOD OHJDIELSADY FDGIHROED GE VAW UXPHQW L

D S5 &M IsF DF RRQGHEHORR KRG X OPLRQH GHO JLF

Y HRD BAWH @GHGY 0 GH(P(QROD Slde*ﬁf\)v'@/U\ﬁ H GHL IHQF
j ! XGRSDWLD

,0 &RGLFH (WLFR (XUREHW VL SRQH OGRELHWWLYR GL LQWHJU
H IRQWL UHJRODPHQWDUL RSHUDQWL QHOOD 6RFLHW¢ 2 LQI
LOQWHUQDPHQWH FRQ VSHFL FR ULIHULPHQWR DO SUR OR
UHSXWD]LRQH GHOOD VWHVVD 6RFLHW¢

TA. | } = 'Juiuiu'l‘ ‘ i u’ll l-"i|lllu-l ||“ii|
O WHVWR LQWHJUDOH GHO ORGHOOR GL 2UJDQL]]D]JLRQH fe) '
a8 GLVSRQLELOH VXO VLWR (XUREHW ,WDOLD _ = : .

ISO/IEC



4 ,0 PRGHOOR GL EXVLQ

4.1 Descrizione del contesto esterno

(XUREHW , WD Onherate 8¢i giechiQrbinOvincite in denaro RYYHUR OeRIIHUW

H GHL ORQRSROL $'0

5$&&2/7%

aves(  106.863 110.542

, O FRQWHVWR QRUPDWLYR UDSSUHVHQWD LO SHULPHWUR HQ
DWWLYLW¢ H FUHD YDORUH ,0 PHUFDWR IRUWHPHQWH UHJR
VINCITE* FKH PROWR SUREDELOPHQWH ULJXDUGHU¢ DQFKH L VHJIXHQV

1. integrazione dei canali di vendita
SPESA REALE 18.987 FRPH LQ DOWUL PHUFDW tetsliLiiode OD PXOWLFDQDOLWE¢
‘(1 38%%/,&2 ' FRVWLWXLU¢ XQR GHL GULYHU SHU OD FUHVFLWD QHO PHGLI

35(/,(92 2. espansioneGHO VHWaRYQHIHOELQGXVWULD GHOOeLQWUDWWHAQL

ERARIALE . . . . . . .
3. sviluppo di nuove forme di comunicazione / informazione

RFFRUUH LQGLYLGXDUH XQ QXRYR SXQWR GL HTXLOLEULR L
OeLQGXVWULD OHJDOH GHO JLRFR SXU QRQ SRWHQGR SXEI
SRVVD FRUUHWWDPHQWH LQIR USdidhdider VSU RS B X GFLOFIDH DRVQL H
LVWLWX]LRQDOL R WHPL ULOHYDQWL

19



4 ,O0 PRGHOOR GL EXVLQ 4.3 Lofferta di Eurobet

RETAIL

4.2 La creazione di valore condiviso per Eurobet /éeD]JLHQGD SX” FRQWDUH VX XQD UHWH GL FLUFD SXQWL
VX WXWWR LO WHUULWRULR QD]JLRQDOH FRPH HYLGHQ]JLDWR

IL NOSTRO
MODELLO DI

CREAZIONE 6RGGLVIDUH F(;/Ii_sli-iog(\ENL DILRQLVWL H GLSHQGHQWL DWWUDYHUVR OR VYLOXSSR
DEL VALORE

GL XQ JLRFR WHPSHVWLYR LQQRYDWLYR H DI GDELOH

Missione 12.24% 19,18%
(VWHUH LO OHDGHU GHL PHUFDWL GL ULIHULPHQWR LQ JUDGR GL DWWUDUUH WDOHQWL H ULVRUVH ,
DWWUDYHUVR XQ&HVSHULHQ]D GL JLRFR LQQRYDWLYD HQWXVLDVPDQWH H FRLQYROJHQWH ,62/ 125

é

i

V4
N

La strategia | temi materiali Valori
“sostenibile” * %HQHVVHUH H LQJDJJLR GLSHIDRYOWIRQH
5HJRODPHQWD]LROHQQRYD]JLRQH FRQWLQXD BURIHVVLRQDOLWE¢

5HVSRQVDELOLW¢® 6DOXWH H VLEXUH]]D VXO OXREREIONYREBuUD
« PSDWWL DPELHQWDOL

Governance 3IXQWL YHQGLWD UHVSRQVDESLDOVLVhR RHVWH LELOL
3HUVRQH 2ULHQWDPHQV9R DO FOLHQWH
> y o 4
7

16,32%

Rete di punti vendita sul territorio italiano e  online &(1752

« &LUFD SXQWL YHQGLWD LQ FRQWLQXR VYLOXSSR
e« BRUWDOH ZHE HXUREHW LW H DSS GHGLFDWH SHU GLVSRVUWLYL PRELOH

~ =

Input 52126%
L &DSLWDOL 68"
Umano Intellettuale Finanziario Relazionale Ambientale Produttivo
"LSHQGHQWLQQRYD]LRQH 6ROLGD EDVH&OLHQWL SY FRQGHWULD SUR GEKMGMWD
know-how in-house SDWULPRQLDGHUWQHU YLIJLOQKWPMERUJIDQLIPUJRE@W&DI?2
SURIHVVLRQDURFHVVL LOVBHWBROQWWL UDFBROWRWL UHJRODWRUL ,QIUDVWUXWWXUD
FHUWL FDWL H GLVWULEX]LR@W®GHU H RSHUDWRUL ,7 SULPDULD
N JLRFDWH VHWWRUH FRPXQLW¢
Attivita di business , SXQWL YHQGLW DnagbziGiovhef L Q IXRRIFRILLYRQR OXRJIKL HVFOX
Servizio Sviluppo soluzioni ‘ Raccolta e gestione Servizi di UDFFROJRQR XQD FOLHQWHOD DSSDVVLRQDWD H VSHFLDO
\ al cliente software vincite e imposte intrattenimento J H LQQ RYD] LRQ H
Y
A breve termine Creazione di Valore > A lungo termine lconer DOOHVWLWL LQ DOWUH DWWLYLW¢ FRPPHUFLDOL TXD
Umano )RUPD]LRQH EHQHVVHUH H LQJDJJL R UEHI] DRIQSSHBAERQM& DWWUD]LRQH WDOHQWL VROR SXQWL YHQGLWD VRQR SXQWL YHQGLWD LQ FXL 0OeD!

OXRJKL GL ODYRUR VLFXUL

Intelletuale  )RUQLWXUD SURGRWWL VLFXUL VLVWE&RR YBEMIFHR Hy GesighO WIXQWHROYD JERQH RQVXPDWRUH SXU PDQWHQHQGR JOL HOHYDWL VWDQGDUG GL TXDOLWE (

Finanziario &UHVFLWD GHO IDWWXUDWR $ X P H @erket share 1HO a VWDWD ODJ@EGI@WDFD/W l(DFFJQ]H:HI;L VRPPLQLVWUD]LR
Relazionale 9D OR U L]]D ] LeRS@iHer@xpaiende &HQWUDOLWE GHL FOLHQWL LQFOXVLRQH GL sbuwoHU VRE RO MIDRP iR QWvEUDQGL]]DWL é(XUREHWEéE FRQ GHVLJQ D
FOLHQWH H OH VXH QHFHVVLW¢ GL LOWUDWWHQLPHQW|

LO
Ambientale  OLVXUDUH OD SURSULD LPSURQWD &2LGX]LRQH GHOO&LPSDWWR DPELHQWDOH éSHQVLHUR FLUFRODUH®&
FRPSOHWDPHQW Be@HobiBE DOQR GL & VX JHVWLRQH PDWHULDOL

Produttivo  'LJLWDOL]]DJLRQH SURGRWWL H VHUY{QWL YHQGLWD FRPH OXRJKL GL LQWUDWWHQLPHQWR
UDIIRUJIDPHQWR (XUREHW&DI? FUHVFLWD GHL SXQWL YHQGLWD H LQIUDVWUXWWXUD ,7

EEE
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4 ,0 PRGHOOR GL EXVLQ

RETAIL

Prodotti

* VFRPPHVVH VSRUWLYH HYHQWL OeDQQR
GL FXL ROWIMMHULFRQGXFLELOL D VSRUW

* VFRPPHVVH LSSLFKH FRUVH GL WURWWR JDORSSR LQ SLDG(Q
LQ SURJUDPPD]LRQH QHJOL LSSRGURPL LWDOLDQL HG HVW

* VFRPPHVVH YLUWXDOL TXDWWUR FDQDOL GHGLFDWL DG HY
VYLOXSSDWL JUD partdeShip ERQ BUWWOQRVSDOL IRUQLWRUL LOQWHUQD]JLRQDO

5 k :
"BOURQ -
S5
COLIMBUS S

Tecnologia utilizzata
8Q DPELHQWH FUHDWR SHU FKL GHVLGHUD JLRFDUH H DPD OR VSRU
 PRQL Wideowdt SHU VHIXLUH HYHQWL VSRUWLYL GL RJQL JHQHUH WUDW

e WHUPLs@Ded L XBeLQWHUIDFFLD VHPSOLFH H LQWXLWLYD GRYH OéeXWHQ
VFRPPHWWHUH HG DFFHGHUH D WXWWL L FRQWHQXWL GL JLRFR

21/,1(

/e RITHUjWd oBlinhe Z2zZZ HXUREHW LW 2 FRPSOHWD H LQQRYDWL
LO SRUWDOH ZHE H PRELGMHartpher@ tBb&6 GHGLFDWH SHU

(XUREHW SX YD QkabpaH ofle@RdD g¥odhH sviluppati in-house GDOOD JUD |
DO VRIWZDUH WXWWR YLHQH FUHDWR GD SHUVRQDOH LQWHL

20WUH DOOH VFRPPHVVH LSSLFKH H VSRUWLYH OéRIIHUW
GHQRPLQDWL éJLRFKLskit paniek LFHHQWEQRY PHGR JLRFKL GD &DV
H XQD SLDWWDIRUPD GL 3RNHU
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4 ,0 PRGHOOR GL EXVLQ

Piattaforma % incremento 2021 vs 2020

21/,1( WEB

, Q S D U Wilpro&o@i bftét esclusivamente tramite il canale online sono

3DJLQH 9L 0
« Skill games Q @ I4A)

JLRFKL GL FDUWH TXDOL EXUUDFR EULVFROD VFRSD H DOWUL JL¥

GHOOD WUDGL]J]LRQH SRSRODUH LWDOLDQD FRQ YLQFLWH LQ GHQD
oo @o. I 27

* Slot online
* Live games

JLRFKL GD FD Vitréamin@®F & QUW &OXRBD U HHD O L JRILQ - 15%
» Casino games

GDL WUDGL]LRQDOL [oké® MK j [RUMCHO FIRdBBIRW H DOOD

JLRQDOL ok ffatk fack B APP SPORT

* Bingo

FRQ GLYHUVH VDOH GD JLRFR RJQXQD FRQ OH VXH FDUDWWHULVW

D GLVSRVL]LRQH GHJOL XWijdoRpotLHb FE FEQ XYW G\HHG MABWRIORJLH GL 9LVLWDWF2U@Q

B .

RaLG
APP CASINO
9LVLWDWRU@Q

/DQFL
Rt
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4 ,0 PRGHOOR GL EXVLQ

4.4 |La creazione di valore economico di Eurobet

GRI201-1 9DORUH (FRQRPLFR 'LUHWWDPHQ

26

9%$/25(
(&2120,8&2

*(1(5%$72 5,&%9,

€ 272.257.682

€ 314.198.147

€ 330.936.936

H *HQHUDWR H

9%$/25(
(&2120,8&2
' 675,%8,72

&267,
23(5%7,9,

SALARI E BENEFIT
DEI DIPENDENTI

3%*$0(17,
$ )251,725,
DI CAPITALI

3$*$0(17,
ALLA P.A.

,19(67,0(17
1(//$ &2081,7,

(@]

(@)

(@)

9%$/25(
(&2120,&2
75$77(1872
$ %

€ 53.099.758

€ 64.692.424




4 ,0 PRGHOOR GL EXVLQ

4.4 |La creazione di valore economico di Eurobet

GRI204-1 SUDWLFKH GL DSSURYYLJLRQDPHQWR

(XUREHW KD VHPSUH YDORUL]IDWR OD FDWHQD GL IRUQL
IDJLR GRYH KD VHGH O0éD]LHQGD FRPH VL HYLQFH GDOOD
SULQFLSDOPHQWH DOOéeLPSDWWR GHO &RYLG VXO UHSHULPH
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4 ,0 PRGHOOR GL EXVLQHMV

"NIEM\" \ I
F\/ D
XR D WWD D]LHQGDOH

s KH DGR W W L SUDWLFK VR Mo QX[].LIEI—LJ@CJ.XDOH DYYHQXWD

QHO ELHQQLR veicoli piF R Q

rispettosi dell'ambiente Full Hybrid,

Mild Hybrid, Plug-In Hybrid e Full Electric

SRUWHU¢ DG XQD VHQVLELOH ULGX]LRQH
GL HPLVVLRGR@YXPL GL FDUEXUDQWH

Pulizia ambienti

9H Q J R Q Rorodutd WSLH
OD SXOL]JLD GHJOL
senza componenti chimici s o
FKH SRVVDQR b f/ DAL
GDQQRVL DOOD VDOXW

Trasporti via

A | :E corriere espresso

$EELDPR DGHULWR DOOD
FDP S DOHD GoGreen

SHU ULGXUUH OH HPLVVLRQL
GXUDQWH OH FRQVHJQH

Eventi e Catering

QRVWUL IRUQL
materiali biodegradabili | <O\ [}
VLD QHO FRQ \
QHO FRQIH]LRQ
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4 ,O0 PRGHOOR GL EXVLQ 4.6 Strategia e allocazione delle risorse

,O SLDQR VWUDWHILFR GL VRVWHQLELOLW¢ @8 VWDWR GHFO|I
HG 2 LO IUXWWR GHO ODYRUR GL DstakdRdoer Rndadgeéiner® RIIREB W &R U

4.5 Rischi e opportunita GHOOH LQGLFD]LRQL VWiyéeht Tekri GBMIU QB QDMLOEDIA HQ G D

2ELHWWLYR SULPDULR GHOO&D]LHQGD 3nRattdnimeritb &ipSce RSUL XWHQW L, X\QIDPIR PRYOHDUGDOL HPHUVL KDQQR FRQIHUPDWR OD IRUWFH

H DO WHPSR VWHVVR VLFXUD GHm@&the LQWHUQH HG HVWHUQH DOOéD]LHQGD GLPHQVLRQH
QHOOD FUHD]JLRQH GL YDORUH

L'assistenza H f@mazione DL SURSUL FOLHQW LgivoR §oRtenibif@ del ko SHU XQ /D GLPHQ¥hiRe@#le ® KD LQROWUH UDIIRUJDWR O&LPSURQWD

periodko /D IRUPD]JLRQH GLYHQWD SHUWDQWR HOHPHQWR FHQWUDOHDQ® IO QP SHWMWM W H DO H QUHRIHQ GIR B W WQ YX. GhvernsnceD)] é. B RS HMH/

FROQOWHVWR GL GLVHTXLOLEULR LQIRUPDWLYR RYH JOL RSHUDWRUL OB JDYXUGCHIPOURWR ¥R AMVRL GGV WU RIRNQEDoB A/ G/IIHS R REALR O XMQJ RS

LGHQWL FDWL FRPH HOHPHQWL GL DOWHUD]LRQH GHOOéeHTXLOLEULR WRRLYDLQH VLD LQ WHUPLQL GL PLIJIOLRUDPHQWR GHOOEéEHVS|
GL GDWL H PRGDOLW¢ GL HURJD]JLRQH GHL SURGRWWL VHUY

SHUWDQWR QHOOR VYLOXSSR GHO 3LDQR GL 6RVWHQLELOLW¢ GHL SURVVLPL DQQL VRQR VWDWL LGHQWL FDWL

5,6&+, HG 23325781,7, GHO FRQWHVWR LQ FXL OéD]JLHQGD RSHUD TXDOL3HORRH@MHOERD LRSS PRER G QBOIW/MWDIOLDWR OeRULHQW!

FUHD]J]LRQH PRGL FD RG HURVLRQH GHO YDORUH QHO WHPSR DILRQL QHO EUHYH PHGLR WHUPLQH PLVXUDELOL DWWU]
QHOOD JXUD VRWWR

Dimensione Area Strategica Obiettivi e Azioni
L e 0LV XUDCharRd Hootprint
A _O_ « .GHQWL FDUH H VYLOXSSDUH D]LRQL GL PLWLJD]JLRQH G
/eLPSHJQR SHU L‘OV0BI®@LPHVWLRQH HI FLHQWH H VRVWHQLELOH SDUFR YHYV
RISCHI ’f\ 2 3 3 2 5 7 8 1 ] 7 ] e« 3HQVLHUR FLUFRODUH ULGX]LRQH H JHVWLRQH HI FLHQ
DOOXQJDUH LGakw#FOR YLWD GHOOE®@
, Q F H U W Hisl@naxéyalatorio &UHDUH VWidir&zioigW L GL O HOHVVHUN H LOJDIILR GHL GLSHOGHOWL

tra i canali Online Retai) /H SHUVRQH GL X@aﬁm H VLFXUH]]D VXO OXRJR GL ODYRUR

RQH GHL JLRYDQL H YXOQHUDELOL
e 'LYHUVLW¢ HLQFOXVLRQH

*H Q H WiBiddrdmazione
$ P S O L QanhaQiDprodotti

Employer branding

SHUFH]LRQH GHO VHWWRUH SHDOL]]DUH LQL]JLDWLYH * 3XQWL YHQGLWD UHVSRQVDELOL H VRVWHQLELOL FRQ P
s &EXVWRPHU &HQWU L&= IBKRPWWHQLPHQWR H VRFLDOLW¢ QRQ VROR OHJDW/|
GD S D U Wtakeolidr®lV WHU QL VX O&lbilita XWLOL]]DQGR « 2IIHUWD GL QXRYH VROX]LRQ@evieHFQRORJLFKH|/ H GL QXR

LQIRUPD]LRQH H FRPSHWHQ]D W D

(VSORUDUH DOWUL PHUFDWL 0 9LYDLR (XURE W\WUDILRQH H PDQWHQLPHQWR GHL WDOHQW| FRPH OX

. . L' FUHVFLWD SURIHVVLRQDOH H IXWXUR L RYDWLYR
Gihtrattenimento Q QQ

&UHDUH YDORUH VRFLDOH
y\ *XLGDUH O&LQQRYDJLRQH QHOOD GLUHJLRQH UHVSRQVD

H DPELHQWDOH DWWUDYHUVR G QQ’R?(SVTJRDQELsa\L/gRQVDOXWH H VLFXUH]]D GHO FRQVXPDWRUH
@rigagement G HslaBdholder ' MFEON YYD 6L SURGRWWL VLFXUL D SDUWLUH GDO ORL

« 6LFXUH]]D GHL Gprwaby GHL FOLHQWL H

G 5HVSRQVLEOH E\-GHWIQIQD GL XQ JLRFR VDQR H VLFXUR
¢« 6XSSRUWR DL FOLHQWL D ULVFKLR GL SUREOHPDWLFKH

+ $GRJLRQH H SRWHQJLDPHQWR GL VWUXPHQWL LQWHUQL

G (WLFD GHO % XVL{ @MMAROLG DB §WHR HMHAPXERRR[LQJ
+ &RQWLQXR PLJOLIBsPRii®@WR GHOOH
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4 ,0 PRGHOOR GL EXVLQ 635(9(1,5( /%282 75% , 0,125,

RETAIL A
4.7 Attivita realizzate %& 2J
Q

3HU DQDOL]]DUH H PDSSDUH OD GB I A eumetra jyp e
,O SHUFRUVR YHUVR OD FUHD]LRQH GL YDORUH FRQGLYLVR 2 VWDWRVIIRUNPHOWH DWW QuHD KR O &R DGAW\R JLRER Lo rvLoud &\
D SDUWLUH GDO perfGriahvé FEW RY HOWWDQQR LOOXVWUDWH LQ TXHWRWMRDQDLLDWD I KQD ®iysteRDShopping G

VL ULIHULVFRQR DG DWWLYLW¢ VYROWH QHO respshafilitR H V X LIRW W IRYOLG\XE B H BpoRteyH P@O@HLQWHUQR
sociale d'impresa &65 WHPDWLFKH FKH VL VRQR VYLOXSSDWH VX WUH PDFXRVWLYH®ALWPL

,O SURJHW W FSefteinyd 200 WR) MOFXQL $XOQOWL

FDPSLRQH GL WUH DUHH SULQFLSDO OLODQR 1DSR(

2 3 SHU SURYVHMpuhdiMendta LQ WXWWR LO UULWRULR [ (-5
JBERER XSSK ,O SLDQR VL FKLXGHU¢ QHO FRQ LQW YL WH ULYROW
L VRVWHQ D FLUFD HVHUFHQWL GL SXQWL YHQGLWD H GH QL]JLRQ

XQ SLDQR FRQGLYLVR GL PLJOLRUDPHQWR GHOOH D]JLRQL HVLYV

e 69,/8332 '(//$ 6267(1,%,/,7, 1(/ 7(55,72F

,O ELHQQLR KD FRQIHUPDWR OéLPSRUWDQ]D FKH Oé$]LH
FRQ GLYHUVL DWWRUL GHO WHUULWRULR /eRELHWWLYR QH¢
H DVFR Ostakehd@dddIS0HU FR FUHDUH DWWLYLW¢ GL YDORUH VX WX

o x 282 5(63216$%,/(

WEB

$662&,%$=,21, 12 352),7 A

Sito internet

D 3XRID SPILRR LRI R WSHVSRQV OLIIDWD $QFKH QHO XUREHW KD FRQWLQX5Wasa
s VR QR AgdrRIMeMR DQVXSS(I;SS;W&[OM( R SURRWH RWER dei cristallini
WUD FXL L ULFRQRVFLPHQWL LS H I Q

e &XUH &KLOGUHQ
&LW\ $QJHOV
/D &DVD GHL &ULVWDOOLQL

FHUWL FD]JLRQL UDJJLXQWH

LTS 5(78,1

Zua pIMON

Partnership con Gordon Moody

ZZZ JRUGRQPRRG\ RUJ XN

1HO a VWDWD VLJODWD OD S Q'. GORDO VRFL
GHO JUXSSR (QWDLQ H O&RUJIDOQ p. G\
FKH GDO VL RFFXSD D OLYHO ¥ “. MOODY GL IR
servizi a supporto della dipendenza dal gioco.

,Q XQD SuULPD IDVH GL DWWLYLW¢ VRQR VWDWL SUHGLVS
L QXPHUL GL DVVLVWHQ]D PXOWLOLQJXD HPDLO GL VXSSR
foum FXL (XUREHW KD SDUWHFLSDWR D UHDOL]]IDUH JUD]LH
DQFKH DO FRQWULEXWR DQQXDOH GHOOD )RQGD]JLRQH (QWDLQ
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4 ,0 PRGHOOR GL EXVLQ

e 69,/8332 '(//$ 6267(1,%,/,7, 1(/ 7(55,725

3$571(56+,3 &21 663257 6(1=$ )5217,(5(& 21/86

IeRELHWWLYR GL TXHVWD HRRIGOMRERUD]LRWY
sociale grazie allo sport SHU EDPELQL H JLRYDQL F

, O a VWDWR LO SULPR DQQR GL
SURJUDPPDWH LO FXL QDQ]JLDPHQWR
(XUREHW DQFKH DWWUDYHUVR OD )RQ

LHQQLR GeéDWWL
UU¢ ROWUH FKH
JLRQH (QWDLQ

DB
\ml »

b

$77,9,7, 352*5%$00%7(

2% ,(77)9, « 5DIIRUJDUH VYLOXSBDPHOILRQH H FXUD « SRQWHQHUH + ,QFOXVLRQH G BXBBEHWR « 5DIIRU]DPHQWR
DELOLW¢ SVLFR PFOMRWIHVDOXWH DQFKH OGDEEDQGRQR| H FRQWUDVWR |[DIDODHQLWRUL | GHOOD IXQ]LRQH
H VRELDOL GDO SXQWR GL YLVWD VFRODVWLFR | 6GLYLVLRQH GLJLWDOHE& VRFLDOH GHOOR \
QXWUL]LRQDOF SUHPDWXUR
$=,21,» « gRUVL LQWHJUDV & BUWSRQWHJUDWL ¢ 7ZXWRUDJJLR D *WROXKROD © &RQVXOHQWL * &RUVL SHU
s 7ZXWRUDJJLR GL VSRUW SHU EDPELQL © SLXWR SHUFR%SBWMH)PDWHU-DQFRQMMH_GLJJ&@EQLFLVSRUWL‘
H PRQLWRUDJJLRY 9LVLWH PHGLFKH D FDVD « 8VR FRVFLHQW|HM&tQ ZHE « (YHQWL SHU OD
« (YHQWL GL VRFLDOLWG¢ = \Workshop H QXRYH WHFQRORALH GRP|.FL8§BI55?OLVV‘t HGLID

H FRQGLYLVLRQH VXOOD QXWUL]JLRQH * 6WUXPHQWL GLJLWDOL GHL ULVXOWDWL

H FRQQHVVLRQL
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O IXWXUR GHO VHWWRUH
GRYU¢ FRQVHQWLUH DL GXH FDQDOL

online e retall

XQ VXSSRUWR UHFLSUREFR
SHU ULVSRQGHUH DL ELVRJQL GHL FOLHQ

,O SHULRGR DWWXDOH /ERQFHFKHNID GLHIJXRWR DQFKH H YRSUDWWXWW
GHOOeHPHUJHQ]D SDQGHMLFD QKkiD GEFBWHNUDODDNRRQH GHOOH SROLWLFK
GXH SURFHVVL FKH HUD Q RS LRegpdn§bl® Woahitng VDU¢ VHPSU

SLemnichannel FRQ LO FOLHQWH OLEHUR
e GLJLWDOL]]DJLRQH GL VKWWY LVEHISURGRWMW). FDQDOH FKH VRGGLYV
s WUDVIRUPD]LR&3d UXRORPGBOLRUPHQWH OH SURSULH HVLJHQ]H
FRQ SURJUHVVLYDINREUHVFLWD GHOO® Giuliano Guinci

&L° QHFHVVLWD XQ FRPSOHWR FDPELR New Projects & Institutional Relations Director
,O PRQGR GHOOH VFRPPHGVYHSDHIDRODPBQWAIDMHER VL SDUOD GL JLRFR
a H GLYHQWHUC¢ \WerAzoU HWBIQW R XED XQ SXQWR GL YLVWD UHJRODPHQWDMH
d’intrattenimento FKH FRPSHWHNMDQMRRQGL FRPXQLFD]JLRQH HG LQIRUPD]LRQ
DOWUL VHUYL]L VLPLODUL D IUXL]LRQH
SUHYDOHQWHPHQWH GLJLWDOARHUFDWRBMInNG HOVDOLDQR VL

FRQWUDGGLVWLQJXH SHU XQD FHQWUDOLWE
6ROR OH D]JLHQGH FKHGWDSUXRQOR GHODOR 6WDWR H D WXPDQ VROWDNRFUDVWLQDELOHVIMHAHNMUR GL DVYRRGW®RRH LQW
LOQQRYD]JLRQH FRQWLQXDGHVLARQIFNHVWIHRPLQL TXDOL RSHUDWRKHH GRSXWMHWVHUH RULHQWBWRGDE H QCL YERBXDHWWR LQT:
GL QXRYL SURGRWWL FKHODOGDWN®YEKMH BOD FWOH HROMDIPHQWD ]LR @HWV 3XDWIHWEBE PLVXUH PDJJNVRHWPVHRWHH GHHIOF DIFRFBHAUHJDOH Q'
SRWUDQQR JDUDQWLUVID CGRYHGORFFUHWOWRVUDOH WURYL DY QUGHUHRD® JLRFR UHDOPHAHWID VL IGAXURW W HD LPHHD WER L
GL FUHVFLWD VRVWHQLELWHO WHUULWRULR XWHQWL FKH QHO FDVR GHOOH VFRPPHVVH SHU LO
Da un punto di vista distributivo PRQGR GHOOR VSRUW (XUREHW IRUWH GHO VXSSRU
LO IXWXUR GHO VHWWRUHTSBDYWEHRWWGEBD XXX SURFHV GLEWDRVSDRHFQWH DQFKH XQ EFQWHIWPHQWR®DQHO®H FXL ID S|
VXSSRUWR UHFLSURFR WBDODERXH]LRDG®ENdh@dek S UL LSDORRGDOLW¢ GL FRPXQLFD]LRMHURQWMDBHPODLRQ@D GHOOeLQ(
ONLINE E RETAIL GHO VHWWRUH 2 FHQWUDOH QHOO®D RFKWR/LBHF®RVVLELOH GLVSRO UH GW XK S WO/QX FSHIRSRI LD VWL
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51 /&,03(*12 3(5 ,/ &/,0%

3HU QDWXUD GHO SURSULR
(XUREHW KD LPSDWWL DPE
SHUWDQWR LO WHPD DPELH(
WuUubD TXHOOL SULRULWDUL
GL PDWHULDOLWE¢

CAPITALE
$0%,(17$/(

Tema materiale

7TXWWDYLD OéeD]JLHQGD 2 FR
,PSDWWL DPELHQ

IDUH OD SURSULD SDUWH Q
TXDQWR OH FRPSHWH DOOD
JHQHUDOL RELHWWLYL GL SF
SL» ULQYLDELOL

/eLPSHIJQR SHU OéLPPHGLDWR
1. Iniziare a misurare la propria impronta.

2. ,GHQWL FDUH H VYLOXSSDU
le azioni di mitigazione. 13 Comae

Mobility @

e SURFHGXUH JHVWLRQH
SDUFR DXWR D]JLHQGDOH

 SLDQR GL EHOHWWUL FD]
ULFDULFKH PH]]JL HOHWW

4. Pensiero circolare

e ULGX]J]LRQH H JHVWLRQH
HI FLHQWH GHL PDWHULD({(

e« LPSOHPHQWPmd4eR®QH GHO
“NO WASTEE DGHVLRQH
OD ULGX]LRQH GHJOL VSU

- DOOXQJDUH LO FLFOR YL
LQ SDUWQHUVKLS FRQ VF

ENVIRONMENT
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LVL

5.1.1 Le performance dell’azienda

GRI302-1 (QHUJLD FRQVXPDWD DOO&LQWHUQR GHOO@RUJDQ

2018 2019 2020
CONSUMI
TOTALI
(GJ)
)217, N A -
5,1129$%,/, 15 @' 37 QD) 17

)217, 121 S

5,1129%%, ,

o
v

% CONSUMI

)217,

5,1129%% |2’7% |2,7%
)217, 121
5,1129% %,/ b 97,3% 69%

5,'8=,21(
(5,&,&/2 &$5

VWDQG E\ DXWR HdxWdmdéIRcart® ROQWWUXWWL L QRVWUL XI F
FUHDW Rol&¢o@l0isée ULGXFHQGR OH VWDPSDQWL SHU SR)

* 1HOOD VHGH SULQFL S Ds@irpantiapanRa@ER PR LXOQ YD WW H P D
5$&&2/7%
DIFFERENZIATA

} $EELDPR idetedoWgrhe comuni LQ WXWWL JOL XIILFL

( /ID VHGH 2 GRWdIdBW\hia dbldep¥r@zione dellacqua FROOHJDWR
GLUHWWDPHQWH DOOeLPSLDQWR LGULFR FRPXQDOF

5,'8=,21
87 ) / y — — 2 3/ $ 6 ) &F$ Q V H Qaliminar& caripletamente I'uso di bottiglie di plastica .
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3(5 /% é*5((1 02%

11
3
31 17
2020 2021
® %HQJLQD 'LHVHO
'LHVHO 30XJ ,Q +\EULG

30XJ ,Q +\EULG % H®)XTO +\EULG
® 0LOG +\EULG

18

2023

30XJ ,Q +\EULG %HQ]LQD

%HQ]LQIDO +\EULG
® 0LOG +\EULG

LQO XQ DQQR

107.274 .3 15%

(PLVVLRQL &2 } (PLVVLRQLE)N&2 2ZELHWWLYR
ULGRWWH HO5LG X]LRQGH&?2

509%

ENVIRONMENT
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1HOOéDPELWR GHO SLDQR GL FDPELDPHQWR
RICARICA DILHQGDOL VRQR VWDWH LQVWDOODWH DO
ELETTRICA GHOOH FRORQQLQH SHU OD ULFDULFD DXWR H
GHOOH ELFL H GHL PRQRSDWWLQL HOHWWULFL




5.2

SOCIAL

/( 3(5621( ', (852% (7

/H ULVRUVH XPDQH VRQR LO
GL (XUREHW OD FHQWUDO
a XQ SLODVWUR GHOOD VW
FRQVROLGDPHQWR VXO PH
X QMrmazione continua TXDOH SULC(
VWUXPHQWR GL VYLOXS®R G
thard GHL FROODERUDWRUL

CAPITALE
80%12

CAPITALE
5(/$=,21%/(
/€$]LHQGD @ DWWHQWD DO
FKH PHQWDOH GHOOH S
DOOD ULFHUFD GL LQL]JLDWL
H UD IR enpadgider® &

Temi materiali

%HQHVVHUH H LQJ
GHL GLSHQGHQWL

6DOXWH H VLFEXUH
VXO OXRJR GL OD

SURWH]LRQH GHL
H YXOQHUDELOL D
SUDVVL ODYRUDW

'LYHUVLWE¢ H LQFQ

3 i ERALTY
/e @‘

]
4 tovor | | 10 heuines

M G

5.2.1 Benessere e ingaggio dei dipendenti

Best Place to Work

8QR GHL IDWWRUL SULQFLSDOL QHOOD FUHD]LRQuItuGL YDOF
aziendale FKH IDYRULVFD LO ODYRUR H O@LQJDJJLR GHL GLSHQG
3HU TXHVWR RJQL DQQRsurVey GidRQIROUPWDOLPDWHR SROD]LRQH
SHU LGHQWL FDUH DUHH GL PLJOLRUDPHQWR VX FXL ODYRL
(XUREHW QHO DG HYV Gieal PlaSUdHVPtkD WD FRPH

INIZIATIVE

Family Day

2JQL DQQR OéD]LHQGD PHWWH D GLVSRVL]LRQH JOL XI FL SHI
FRQ XQD GXSOLFH QDOLW¢ IRUPDWLYD H OXGLFD VSHFLH S
Sport aziendale

(VVHURaX@QFKH DO GL IXRUL GHO FRQWHVWR ODYRUDWLYR
SHU UDIIRU]DUH OH UHOD]JLRQL LQWHUSHUVRQDOL WUD L FRC

Team Building

SWWLYLWGE |IRUP D Wwutdost HK/I$ BRWVYV@IQRADFLOLWDUH OéDSSUHQ!
OD FRQRVFHQ]D UHFLSURFD GHOOH SHUVRQH H LO UDIIRU]DP

WELFARE

| Care
OROWH VRQR Owktlfar@ SHOQWLWH SHU L GLSHQGHQWL
- 3ROL]]D 6DQLWDULD ,QWHJUDWLYD

%RQXV 1IDVFLWD
voucher SHU QHR PDPPH

Baby Birthday Off
SHUPHVVR UHWULEXLWR QHO FRPSOHDQQR QR DO FRPSLPH

%RQXV ODWULPRQLR
 CounselingQHR JHQLWRUL

/THVVHUD OHWUHEXYV
FROWULEXWR DOOH VSHVH GL WUDVSRUWR SXEEOLFR LO FX

'LFKLDUD]LRQH UHGGLWL
VHUYL]LR FRPSOHWDPHQWH JUDWXLWR SHU LO GLSHQGHQW

SDS¢

47



5.2 [( 3(5621( "', (852% (7 5.2.3 Diversita e inclusione

@9 ,Q TXHVWL DQQL (XUREHW VL 2 IRFDOL]]DWD VXOOD GLYF
GDO SXQWR GL YLVWD JHQHUD]JLRQDOH

I 5.2.2 Salute e sicurezza nei Iuoghi di lavoro Obiettivo del 2022 2 XQD PDJJLRU DWWHQJLRQH VXOOH SDUL RSSRU
FRQ IRFXV VXOOD GLYHUVLW¢ GL JHQHUH

@?9 LasicurezzaeIatuteladellasaluteVRQR XQ WHPD GL FHQWUDOH LPSRUWDQ%@ SHU (XUREHW
ULFRQRVFLXWR DQFKH GDL Gur&H QG HQWISEXUDQMLID \© B Xx@a. pEFVerse Mentoring
,Q D]JLHQGD FRQYLYRQRBayHBoomdrHQ BUDJHRE U Millemi@lL H =< R
'XUDQWH OD SDQGHPLD & VWDWR UHDOL]]DWR XQ SLDQR DUWLFROQIRERHLRWYYR EWd SURIJHWWR 2 GL YDORUL]]JDUH OD GLYHUVL
LQWHUSHUVRQDOL EDVDWH VXOOD GXFLD H VXO ULVSHWWR

1. SRVVLELOLW¢ GLbUHQGHUH OD SUHVWD]LRQH GD UHPRWR GDOOéHW¢ DQDJUD FD H GDOOD JHQHUD]JLRQH GL DSSDUWHQ
QHOOH IDVL SL» FRPSOHVVH GHO SHULRGR SDQGHPLFR

Leadershipal femminile

2. ULHQWUR JUDGXDOH H FRQWUROODWR JDUDQ]LD GL GLVWDQILORHRWR a ' gwB WSRO DWR XQ ZRUNVKRS LQ RFFDVLRQOH
SHU WXWWR LO SHUVRQDOH SURWRFROOR GHWWDJOLDWR GRSREQPROR ¢oPHIbDLWe GL YDORUL]]JDUH LO UXROR FHQWUDO

3. SRVWLFLSR GHOOD IDVH GL ULHQWUR LQ VHGH FRQ XQ PDJJLR Gogegmgi)ValogP JLRUQDWH LQ SUHVHQI]D
/D SULPD DVVRFLD]JLRQH GL LPSUHVH LQ WDOLD FKH GD ROW

3HU JDUDQWLUH LO PDVVLPR ULVSHWWR GHO " /JV VRQR VWDWH IjllliJ&HBWHH RY 6W|1:)@ % B ]688 VLYD QHOOH RUJDQL]]
WR DFXVWLEFER

LQ WHPD GL VLFXUH]]ID ROWUH D VWXGLDUH JOL VSD]L DJLHQGDOL LQ WHPD GL LVRODPHQ
SRVLILRQDPHQWR GHOOH YLH GL IXJD GHL FRUSL LOOXPLQDQWL H GHJOL DUUHGL

&-—-.-m

Facebook: Sky'
“Loro mojto supe riori su guesta pista :T:cit\.er:é"jnﬁ
ressione na mi sono divertito

ica non conta, affrontiamo gra

I . i Wf‘

Mercedes, Hamilton:
perez mi hamessop

LIVE B

nde avversario’ JUVE’



[( 3(5621( "', (852% (7 GRI406-1(SLVRGL GL GLVFULPLQDJLRQH H PLVXUHK FRUUHW\

180(52 727%$/( ', (3,62,
', ',6&5,0,1%$=,21(

— I [ EEEETE

U 2ssy L BEE 50 s4
Q 38 36 39
O S 14 14 15
0 0 0
(f) 40 36 39
| 12 14 15
DIPENDENTI 232 253 254 . '

0 165 176 174
S 67 77 80
42 50 43
189 200 197

| 1 3 14 -




5.2 [( 3(5621( "', (852% (7 GRI403-9,QIRUWXQL VX0 ODYRUR

I 5.2.4 Le performance dell’azienda 180(52 ( 7$662 ', '(&(66, 0 0 0
3(5 ,1)25781,
- 180(52 ( 7$662
< GRI1028 ,QIRUPD]JLRQL VXL GLSHQGHQWL H DOWUL ODYRUDWRU PSSR A 3 5 5
80 2 2 [$92
@ @ i G o0 180(52 25( /1$925$7( 491.808 509.036 523.319
TOT 252 280 288
DIPENDENTI
$ 7(032 @ 181 196 202 Z
,1'(7(50,1%$72 = ZZ
5:.: ? -
1 71 84 86 =
e
ZE=EZ
Z= ﬁ
TOT 32 23 20 ;-_:..::_,—:?_
=7
DIPENDENTI 5’5 -.._:__:-_',_, ~
$ 7(032 @ 21 16 10 ‘ﬁ’:i
"(7(50,1%$72 »,/:
@ 11 7 10 '
TOT 280 294 298
DIPENDENTI
Y1) 7.0( @ 202 211 212
@ 78 83 86
TOT 4 9 10
DIPENDENTI
3$57 7,0( @ 0 1 1




52 /( 3(5621( ', (852%(7

I 5.2.4 Le performance dell’azienda GRI401-2%HQI£BUI\HYLVWL SHU L GLSHQGHQWL

< GRI401-1 1XRYH DVVX@QdUweR QL H

018 019 020
', ,03,(*$7, &23(57,
— @ @ 2018 DA BENEFIT STANDARD 100 100 100
1,8’07(2?51279?262 21% 40% 19% $VVLFXUD]LRQL VXOOD YLlWD 10 10
@ 15 37 17 $VVLVWHQ]D VDQLWDUL252 280 288
O @ 45 80 41 3) Stock options 0 0 0
26 43 20
m 33 73 36 GRI401-3 &RQJIJHGR S HQWDOH
! 1 1 2
Q () meaT 018 018 020
180(52 7$662
', 1829( $6681=,21, 35 69 31 1 7278/( ",3(1°(17, 100% 100% 100%
&21 ',5,772 $/ & 3 0 0 0
1 9 23 11
1 727$/( *,3(1'(17,
&+( +$112 868)58,72 '(/ & 3 19 25 21
Q 26 46 20
Q 7 8 7
16 31 15
@ 12 17 14
19 38 16
! 0 0 0
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5.3

SOCIAL

)250$=,21( ( 69,/8332

8QR GHJOL RELHWWLYL GL O
l'attrazione e la retention dei migliori
talenti DI QFK« SRVVDQR SRU
DOOeRUJDQL]]IDILRQH FKH L
JDUDQWLUH DOOH SHUVRQH X
H FRLQYROJHQWH

CAPITALE
5(/$=,21$/(

5(7(17,21

La formazione 2 XQD GHOOH SUL
FKH LO GLSDUWLPHQWR 5LV
LQ RWnaténEdd G L

, GLSHQGHQWL SRVVRQR XVXI
PDQDJHULDOL Oha@lJ Xsof/ 8kill F L
FKH SHUPHWWRQR GL FUHV
OH YDULH DELOLW¢ SURIHVVL

,QROWUH DO QH GL FROWL
LQ DJLHQGD V |AsBesSshi2i) CEh2Q R
di Sviuppo FRQ OR VFRSR GL
L SXQWL GL IRU]JD H OH DU
GHL SUR OL FL° FRQVHQ
VX TXHL FRPSRUWDPHQWL

SHU LO UXROR ULFRSHUWR

Temi materiali

BHOHVVHUH H LQJ
GHL GLSHQGHQWL

6DOXWH H VLFEXUH
VXO OXRJR GL OD

SURWHILRQH GHL
HYXOQHUDELOL D
SUDVVL ORYRUDW

'LYHUVLWE¢ H LQFQ

4 QUALITY
EDUGATION

]

10 heauies

@

GRI404-1 2UH PHGLH GL IRUPD]JLRQH DQQXD

O () mee 018 019 020
7278/( )2508=,21( 33.389 5.154 16.248

0 18.100 2.634 8.994

£ 15.289 2,520 7.254

7,32/2*,% ',5(7725, 1.120 280 30
7,32/2%,3 081$%(5 9.280 1.600 2.300
7,32/2%, ,03,(*$7, 22.989 3.274 12.948

GRI404-2 URJUDPPL GL DJJLRUQDPHQWR GHOOH FRPSHWHC

&RUVL VRIWGRUVL VRIWGRUVL VRIW
6NLOO 6NLOO 6NLOOV
G 35$26*§$6°7°’l’_°$3’;%(11771" &RUVL WHFQREIVL WHFQRELVL WHFQLFL
a(5 é&&s(’wgs(’,()&zoé(? 1&RUVL OLQERRWWNLOLQ RAWWLOLQIXLVY
DEI DIPENDENTI 3HUFRUVL 3HUFRUVL 3HUFRUVL
PDQDJHULDPRQDJHULDPRQDJHULDOL

7,32/12*,% ( $0%,72

(@]}

),1$1=,$0(17, 3(5 )250%$=,210

%9 GRI1404-3 SHUFHQWXDOH GL GLSHQGHQWL FKH ULFHYRQR XC
SHULRG p&rrmarc®l M EHOOR VYLOXSSR SURIHVVLRQDOH
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&86720(5 &(175,& 6+236 RETAIL

/82*+, ', 6$12 ,175$77(1,0(172
$ ')(6$ (1IS$ I(*S$/,7,

8QR GHL WHPL PDWHULDOL
DOOD VDOXWH H VLFXUH]]D CAPITALE

GHL SXQWL YHQGLWD LQ O 352'877,92
H VRVWHQLELOL& SUHVLGLR

IDWWRUH FKLDYH SHU OR VYL N

i

(XUREHW KD LQGLYLGXDWR Tema materiale

GHO SLDQR VWUDWHILFR

— automatizzazione e intrattenimento — SXQWL YHQGLWD 201,&+%$11(/6 3817, 9(1',7% 3817, 9(1',7%
FKH VL UL HWWRQR LQ D] UHVSRQVDELOL 6+236 $&&2*%/1,(17, 60$57

i

VYLOXSSR GL SXQWL YHQG H VRVWHQLELOL
H WHFQRORJLFDPHQWH DOO¢I

S e« QWHJUD]LRQH GHL FDXODOLL YHQGLWD GDOs GWHYD QQSeIde H

,Q TXHVWD GLUH]JLRQH YD OD w‘“’"’ - * R BgRr friendly PRGHUQR HG DFFDWWIo¥RQWidbcast
VDOH GD JLRFR H OfBrmarYL ' WUDPLWH GLVSRVLWE YK PREH\B&D |2
EurobetCafe SURJHWWL YROWL | ‘I ¢

JOL DVSHWWL GL DJJUHJ
H FRLQYROJLPHQWR GHOOD
L FROWHOXWL GL LOQWUDWW
H DOOH VFRPPHVVH H VXSSR
H FROWLQXD LQQRYD]JLRQH W

« 'LYHUVL FD]LRQH
« 3URJU opamyL « 4XDOLW¢ H SXOL]LD GHIHQ RARODMALHQXWL

*Videowal H FRQWHQXWL YLVLYL

SOCIAL

/ Dcentralita del cliente QHL SXQWL
sbvvD DWWUDYHUVR LO S
GLVSRVIeMéL¥HL O PLJOLRUDP
WHFQRORJLD LQ VDOD FKH
VFHOWD DO FRQVXPDWRUH Q
H ULVFRVVLRQH GHOOH YLQ
VHPSUH PDJJLRUH GLIIXVLR
GL YLVXDOL]]D]JLRQH GL Xd
TXDOL L AFRa&aoWwWadiIGHWWLSHUPH
GL DVVLVWHU e DFRR HYWHQYWRD
GL DOWD TXDOLWE¢
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11298 %, /, A<29%7,21

5(63216,%

53 CAPITALE
1T (I(TT78$/(

(XUREHW KD VYLOXSSDWR Q
W¢ GL LQQRYDUH FRVWDQWH
QRQ VROR XQeHVSHULHQ]D (
VRSUDWWXWWR UHVSRQVDELS(
DOOD VDOXWH H VLFXUH]]D G
'D TXL LO QHNNORABLVIFFRT XD O
GULYHU GL VYLOXSSR HVVHQ
innovazione Iesponsabilita.

Temi materiali

» QOQRYD]LRQH
FRQWLQXD

»)RUQLWXUD
GL SURGRWWL VLH

, WHPL PDWHULDOL SL» YR
OeLQQRYD]JLRQH TXDOH HO
QHO PHGLR OXQJR SHULRGR
supply chainFKH SRVVD VHPSUH VX

IRUQLWXUD GL SURGRWWL VL bbb
'D TXL OeLPSHJQR QHO SLD ii/i

FKH SUHYHGH WUH OLQHH GL

1. FUHDUH JUXSSL GL ODYRUR
G H G L Fibnévazien® @ prodotto

2. GH QL WisterKai gestione
dellinnovazione SHU XQR VYLOXS
GLQDPLFR H PRQLWRUDELO
H GHL ULVXOWDWL UDJJLXQ

3. PHWWHUH %aiife 8 kiddira2aa
GHO FRQVXPDWRUH DO FHQ
GL XQR VYLOXSSR LQQRYD

21 /,1(

02725( '(/ &$0%,$0(172
1(//8,1129%=,21( $1&+( '(/ &$1$/( ),6,¢

,O &RYLG KD LQ XHQ]JDWR OH DELWXGLQL GL FRQVXPR G
XQ ULWRUQR DOOD QRUPDOLW¢ VROR TXDQGR OH PLVXUH SU

1HO H DQFKH QHO SURVVLPR IXWXUR (XUREHW DIIURQW
OéLQQRYD]J]LRQH GLJLWDOH GULYHU WUDRepD QWH DQFKH GHO

Il trend dell’Online in Italia mostra una crescita notevole, specie tra i brand OMNICHANNEL
FKH EHQH FLDQR GL XQ éHIIHW WRet&llL UUNV]S BREGHWERXIDH.L RGQROLLR) I/ O

,O )RFXV GL (XUREHW SHU LO valbrizezOnSdeliR casloPét ekgeneddéR 2 O D
SRUWDQGR YHUH H SURSULH LQQRYD]JLRQL GL SURGRWWR

) [+
@ zEz! @
[—] /é

&86720(5

6&200 (66 ( (:3(5,(1&(

( *$O,1*

* OLJOLRUDUH LO FDQDOH(XUR B HMWSse
HXUREHW OLYH SHU RILUIQ%'HJUD]LRQL

HVSHULHQ]H LQ WHPSR UHDOH
*+ $SSV QDWLYH

« (VSHULHQ]D PXOWLF!
*Refresh GHO VLWR ZHE
* 1 X R ¥éine Page

« 3URJ U DopaRyL

« 1XRYL FDQDOL
VFRPPHVVH YLUWXDOL

* Social betting
e 3DOLQVHVWL LQWHUQD]LRQDOL
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5(63216,%/( %< '(6,*1

, O WReBmnsible by Desigi IRUWHPH
OHJDWR DOOe&LQQRYD]LRQH {5} CAPITALE
SDUDJUDIR SUHFH Gho@adidie R ,17(//(778$/(
sviluppata secondo regole etiche e formali —

QRQFK« SULQFLSL TXDOL L
SURWH]JLRQH GHL GDWL VWI
SUDWLFKH GD ULFHUFDUH H
VXSSRUWR GL XQ JLRFR VDQ
DO QH GL DQWLFLSDUH SRV
OHJDWL DOOeDWWLYLWC¢ GL J

Temi materiali

»6LFXUH]]D GDWL
FOLHQWL H SULYD

»*DUDQ]LD GL JLRF
VDQR H VLFXUR

»6 XSSRUWR

DL FOLHQWL D UL
GL SUREOHPDWLEF
OHJDWH DO JLRFR

/H DJLRQL SURJUDPPDWH QHO
VL VYLOXSSDQR VX GXH GLUH

1. LPSOHPHQW DrjuoReQidc&ittre® O H
di cyber-securty VHFRQGR OH OLQ
GHO WHDP ,1)26(& FHQWUDC

2. UHYLVLRQH FRVWDQWH GHC S—
YXOQHUDELOLW¢ H DSSOLF EEONMCGROWTH
WHPSHVWpaeh GLHOIOHX UH]]D ,\/I'

*OL RELHWWLYL VVDWL SHU

e corsi di programmazione sicura
SHU OD VFULWWXUD GL DS
FKH WHQJDQR FRQWR GHOO
PR G Hhe&#dracticeGL VLFXUH]]D

e aggiornamento dei Firewall perimetrali
QHOOeLQIUDVWUXWWXUD XI

« rafforzamento della sicurezza interna
SHU HYLWDUH HV OWUD]LRA(
H DXPHQWDUH LO OLYHOOR
GHJOL VWHVVL GD DFFHVVL

62

SGYDQFHG 5HVSF
&DUH 3URJUDPEF

ARC

,O SURJUDPPD $5& & ODQFLDWR GD (QWDLQ QHO

8 VL SRQH ORELHWWLYR GL JDUDQWLUH LO SL» DOWR OLYH¢
GL VLFXUH]]D H SURWH]LRQH GHO JLRFDWRUH

,O SURJUDPPD SUHYHGH O@éLPSOHPHQWD]LRQH
SURDWWLYD GL XQD VHULH GL YHUL FKH DJJLXQWLYH

VXO FRQVXPDWRUH LQ GLYHUVL-OLYHOOL GHOOD VXD
HVSHULHQ]D GL JLRFR

O SURJARCPEDHYHGH XQR V.YLOX
SOXULHQQDOH EDVDWR VX ' OLQ

1. Comprendere 5. Finanziare
OD SRUWDWD GHO SORBEXMHPDDL SL» ELVR

6. Sostenere
XQ GHVLJQ GL SURGR
UHVSRQVDELOH
3. Promuovere

DWWHJJLDPHQWL UHKVIGARQVDELOL

4, Offire SL» FDSDFLW¢ E%E%TREV%L:QEWXSL%%

2. Educare
J StakeholderFKLD Y H

1HO 4 GHO (XUREHW @ HQWUDWD QHOOD IDVH
LQL]LDOH GHO SURJUDPPD FRQ OéLPSOHPHQWD]LRQH
GHL FRVM&kersigfWakm 02+ & RVVLD

LQGLFDWRUL GL SHULFROR a8 XQ FRPSOHVVR VLVWHPD GL
PRQLWRUDJJLR DXWRPDWLFR FKH WUDFFLD VSHFL FL
FRPSRUWDPHQWL H VFKHPL GL WUDQVD]LRQL GD SDUWH
GHJOL XWHQWL FRQ GHYLDQ]JH R GLVWRUVLRQL QHO JLRFR
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(7,8&$ '(/ %86,1(66

5, CAPITALE
1T7(/11(778%/(

6HPSUH SL» L FRQVXPDWRUL
X @telligenza etica FKH ID VFHJOL
SURGRWWL VHUYL]L H EUDQ(
GHOOD VRVWHQLELOLWE¢

(XUREHW PHWWH Oé(WLFD G
DUJRPHQWR GL LPSRUWDQ
SURVSHWWLFD QRQ VROR QH
FOLHQWL PD SHU FUHDUH
DWWUDWWLYD DQFKH LQWHU(

Temi materiali

» & DSDFLW¢ GHO VH
GL DXWR UHJRODP

»3UHYHQ]LRQH GL

, WHPL PDWHULDOL KDQQR

oD UL OHY 2@d-Begoldinentagiane LM GO
del settore SHU LO TXDOH WXW /J

LPSHIJQR FRQJLXQWR GL LVW ‘II

/eDOWUR WHPD FUXFLDOH UL
GL FRPSRUWDPHQWL FKH S
GLVWRUVLRQL VXO PHUFDWI
DOWHUDQGR OD UHJRODULWE¢

16 Siocario
1HO SLDQR GL VRVWHQLELOL 5
WUH PDFUR D]JLRQL SHU SHU .z
LQGLFDWL QHL WHPL PDWHUL

e DGR]JLRQH H SRWHQ]JLDPHQ
Gdtrumenti interni
SHU DQDOLVL éODWR FOLHQ(

* FRQVROLGDPHQWR GHJOL V
FKH HVFOXGDQRPDW FR VLG

*  FRQ Wnhi@liodté&nento
G H Be6tgractices LQ HVVHUH

G6HQVLELOL]]JDUH LO FRQ\
gioco “etico”
UHQGH XQ VHUYL]JLR PLJC(

DO PRQGR GHOOH VFRPP
H DOOR VSRUW LQ JHQHU

Federico Spescha
Head of Trading & Sportbook ¢ Trading

[eDWWLYLW¢ GL VHQVLELOL]]DIJLROX¥XHGWILO LFRQWQR/QOIGHLFKRU @LOLRUHIQ W |
H G tsthkebolder LQ JHQHUDOH VXL SUDQGRF¥W GR G WRRHRVR GL UHSRUWLVW|
UHVSRQVDELOH 2 LO SUHVXSSRVWRXRIRGD PHQIWDOMB |GROQLORNWUR L GLSI
SLDQR GL VRVWHQLELOLWE¢ R OH DXWRULW¢ HVWHUQH DO QH GL

(WLFD SHU QRL YXRO GLUH LPSOWPFde:\/VD?LHRUQWY&Q’V%%WAJ&%WL HHWWL G
VWUXPHQWL SHU LO PRQLWRUDJIPKVEHSGHEELRZ QB FROWSFPoBRO JLF

GHL UHODWLYL XVVL $OWUR WHPD HVVHQ]LDOH SHU JDUDC

$ PRQWH FL VLDPR LPSHJQDWL ENSL?WQ’ @ OQ& B4 QSHBWBKFFRWUD
GHOOD QRVWUD RIIHUWD FRPPHUFL TGV HY B ERBY E?JFFFWUEI%O[EWW R RP
SURGRWWL H VHUYL]L FKH uL HWRDYR BOPBQ}OLRUBéva%’L%WQ:DPHQ“
GL XQ ERRNPDNHU FKH KD VFHOWR "RPHWUILBERHVFSRUWLYD DO

LQ PHUFDWL UHJRODPHQWDWL OeLPSUHYHGLELOLW¢ HG RWWHQHUH X
IHQRPHQR VXO TXDOH WDQWR VL 2 IDW

(XUREHW VL LPSHJQD GD D&the Qlyg LB BRYIPIVRAUOPN ¢ DQFKH SHU L SUR\
GHL XVVL LOQIRUEDONMDWLYL H TXDQWLWDWLYL

FROODERUDQGR FRQ SDUWQHU LQQVN[IJ&WTLPRQ?S(S'EDL%HJ%IB%%HQVd:dQPPHVV\
VROR GL FHUWL FDUH L QRvwUL SEPc¥RUWHCPpYH¥Ek s ERAGPEBYRILRG

VXOOD ORUR LOQWHJULWG® GHJOL DOWUL RSHUDWRUL GHOOeLQG.

'RIDQH H GHL ORQRSROL H GHOOH IH(

« JDUDQWLUH PDVVLPD VLFXUH]]D QHDCLHQCRN/NVGDV#DIQ-LQWBFR H DOOeLPSC

WUXPHQWL GL PR LWRUDJJLR a UL X\
e FROQWULEXLUH LQ PDQLHUD IDWWLYD Xub
FS:HHYH%WLYD XQ QXPH

OéLQWHJULW¢ GHJOL DYYHQLPH V?L VX FE PPH
UPHQWH FRPSOHVVL
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LGHQWL FDQR DQRPDOLH R IUHTXBygnass EicsFHY X URRHEareY [ud@dssF D

FRHUHQWL FRQ FRPSRUWDPHQW L igmodq sRsteribilerevnserityasgun c@nportamento
di gioco sano.
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6 SHIHUHQFH

GRI Standards Descrizione Nota
Tabe”a GRI *5, ,QIRUPDWLYD JHQHUDOH OR G Dtakedldlelc L FRL@DPROJLPHQWR
3URFHVVR SHU OD GH QL]JLRQH
*
GRI Standards Descrizione Nota 5 QIRUPDWLYD JHQHUBOCﬂ-IL FRQWrepQrXMW IGBBI G RUR SHULPHWU?’FQDJ
*5, ,QIRUPDWLYD JHQHUDOH 1RPH GHOO RUJDQL]]D]JLRQH *5, 3DJ,QIRUPDWLYD JHQHUDOH (OHQFR WHPL PDWHULDDL
*5, ,QIRUPDWLYD JHQHUDOH BULQFLSDOL PDUFKL SURGRWWL H VHUYL]ES, ,QIRUPDWLYD JHQHUDOH Content Index *5, 3DJJ
$}_F§URFFLR PDQDJHULDOH GD *5, Y
* D
5, ,QIRUPDWLYD JHQHUDOH 6HGH SULQFLSDOH 3D,J BHUIRUPDQFH HFRQRF LL}_SODijdQle@formanceHFRQRPLFDé v 3DJ
*5, ,QIRUPDWLYD JHQHUDOH 3DHVL GL RSHUDWLYLWZ¢ *5, 3DJISBHUIRUPDQFH HFRQRPLFD 9DORUH HFRQRPLFR GLUHWWR JH(
*5, ,QIRUPDWLYD JHQHUDOH $VVHWWR SURSULHWDULR H IRUPD OHJDO|H*5, B3UDWLBBH GL DSSURYYLJLRQDPHQWR BURSRU]JLRQH GL SHVD Y&t
x5, ,QIRUPDWLYD JHQHUDOH OHUFDWL 6HUYLWL 35J (QHUJLD (QHUJLD FRQVXPDWD DOOELQWHUQR GHOC
N $SSURFFLR PDQDJHULDOH GD *5, Y.
* ' *
5, ,QIRUPDWLYD JHQHUDOH LPHQVLRQH GHOOeéeRUJD|QL]]DJLRQH 5, BHORIXSD]JLRQH UHOD Wi R DRFFXSD]LRQH 3DJJ
x5, ,QIRUPDWLYD JHQHUDOH ,QIRUPD]LRQL VX GLSHQGHQWL H VX DOWUESQODYRUPAXBDILRQH 3DJ 1XPHUR WRWDOthneveG L DVADXIQ]LRQL H WI
*5, ,QIRUPDWLYD JHQHUDOH &DWHQD GL IRUQLWXUD *BDJJ 2FFXSD]LRQH YHQBWHYLVWL SHU L GLSHQGHQWL
ORGDOLW¢ GL DSSOLFD]JLRQH G ﬁ SULQFLSLR
* *
5, /QIRUPDWLYD JHQHUDQH < s UREFLR SUXGHO]LDOH FRGLFHE’ WLER 5, 2FFXSD]LRQH &RQJHGR SDUHQWDOH
*5, ,QIRUPDWLYD JHQHUDOH 'LFKLDUD]LRQH GL XQ DOWR GLULJHQWH | *5, 6DOBWH H VLFXUH]]D VXO ODYRUR ,QIRUWXQL VXO ODYRUR
*5, ,QIRUPDWLYD *HQHUDOH ,PSDWWL FKLDYH ULVFKL H RSSRUWXQLW(¢5, JRUPDIDRQH H LVWUX]LRQH 2UH PHGLH GL IRUPD]JLRIQH DQQX
'"HVFUL]LRQH GHL YDORUL GHLaﬁ FJ;QFLSL 3URJUDPPL GL DJJLRUQDPHQWR
* *
5, ,QIRUPDWLYD JHQHUEOd-‘-L]OL VWDQGDUG H GHOOH QRUPH ‘l]J RPSRUWDPHQWR 5. JRUPDJLRQH H LVWUX Lél—?d_'OH FRPSHWHQ]H GHL GLSHQGﬂQ\;\%/?J
BHUFHQWXDOH GL GLSHQGHQWL FKH ULFHYRQF
*5, ,QIRUPDWLYD JHQHUDOH "H\gbwdiihdhd® QH GHRD®DID VWUXWWXUD GL *5, JRUPD]JLRQH H LVWUX]DREGH YDOXWD]LRQ ierfokmahce GLFD GHO CBHD J
H GHOOR VYLOXSSR SURIHVVLRQDOH
D &RPSRVL]LRQH GHO SL» DOV% UJDQR , \
* *
5, ,QIRUPDWLYD JHQHUI:OGI-LJRYHUQR H UHODWLYL FRPLWDW %ﬁ] 5, LYHUVLW¢ H SDUL RSSRUWXFHWYLW¢ WUD JOL RUJDQL GL JRO'HUQR H WUD
(SLVRGL GL GLVFULPLQD]LRQH
* *
5, ,QIRUPDWLYD JHQHUDOH stakeh@lteQ FR GHL JUXSSDJGL 5, 1RQ GLVFULPLQD]LRQHH PLVXUH FRUUHWWLYH DGRWWDWH 3DJ
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Glossario

68

Business Model VLVWHPD RUJDQL]]IDWLYR WUDPLWH FXL XQéRUJDQ
DWWLYLWCG¢ D]LHQiGAtOUoQtpvts) Butddmes® DPBEDIWWL H FKH PLUD D VR
JOL VFRSL VWUDWHJILFL GHOOeRUJDQL]]D]JLRQH H D FUHDUH

Creazione di valore, conservazione o erosione LO SURFHVVR FKH VL WUDGXFH
GLPLQX]LRQL R WUDVIRUPD]JLRQL GHL FDSLWDOL FDXVDWL GL

ESG(Environmental, Social, GovernanceL. Q GLFD WXWWH OH DWWLYLW¢ OHJD
UHVSRQVDELOH JOL (6* VRQR FULWHUL SHU YDOXWDUH XQ L
HFRQRPLFR PD DQFKH GD XQ SXQWR @goveianeeND DPELHQWDOH

Governance OH SHUVRQH R RUJDQL]]JDJLRQH L DG HV LO FRQVLJ
R XQ DPPLQLVWUDWRUH GXFLDULR DJ]LHQGDOH FRQ OD UHV:
VWUDWHJILFD GL XQéRUJDQL]]D]JLRQH H GHL VXRL REEOLJKL LQ
3HU DOFXQH RUJDQL]]DJLRQL H JLX Wow@arie8RVVRRRRIFE QRGE
OD JHVWLRQH HVHFXWLYD

Inpuu FDSLWDOL ULVRUVH H UHOD]JLRQL D FXL OeRUJDQL]]ID]L

Integrated Reporting XQ SURFHVVR IRQGDWR VXO SHQVLKRR LQWHJU
SHULRGLFR LQWHJUDWR GL XQ&éRUJDQL]]DJLRQH VXOOD FUHD
QHO WHPSR QRQFK« OH FRPXQLFD]JLRQL UHODWLYH DJOL DV

Performance L ULVXOWDWL GL XQeRUJDQL]]DJLRQH UHODWLYL DL
LQ WHUPLQL GHL VXRL HIITHWWL VXL FDSLWDOL

JRUQLWRUL GL FDSLWDWROQDQR]&GDW]RRQL GHWHQWRUL GL W
IRUQLVFRQR FDSLWDOH QDQ]JLDULR VLD HVLVWHQWH FKH SF

4XHVWR LQFOXGH L EHQH FLDUL QDOL GHJOL LQYHVWLPHQW
GL DWWLYL R IRQGL

SDGs(Sustainable Development Goals) RELHWWLYL GHOOH 1D]JLRQL 8QLWH
HQWUR LO AXHVWL RELHWWLYL IXQJRQR GD OLQHD JXLGLEL
SURPXRYHUH LO EHQHVVHUH XPDQR H SURWHJJHUH OeéDPELH

Stakeholder JUXSSL R LQGLYLGXL FKH SRVVRQR UDJLRQHYROPHQ
VLIJQL FDWLYR GDOOH DWWLYLW¢ D]JLHQGDOL GL XQeRUJDQL]
GL XQ@RUJDQL]]DJLRQH R OH FXL DJLRQL SRVVRQR UDJLRQHY
VXOOD FDSDFLW¢ GHOO&RUJDQL]]DJLRQH GL FUHDUH YDORUH
LQFOXGHUH IRUQLWRUL GL FDSLWDOH QDQ]JLDULR GLSHQG
FRPXQLW¢ ORFDOL 21* JUXSSL DPELHQWDOLVWL OHJLVOD

H GHFLVRUL SROLWLFL







